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Introduction 

In view of the growing challenges facing our global society, such as the climate crisis, 
scarcity of resources and social inequality, companies have a responsibility to 
actively contribute to a sustainable and fair future. 

Whether pharmaceuticals, food supplements, cosmetics or animal feed - our products 
are designed to help improve the quality of life and health of people and animals 
around the world. 
With over 45 years of experience in trade and distribution, our international team with 
employees from Asia, Africa, Latin America and Europe is committed to the success of 
our customers worldwide in more than 10 different languages. 
Economic thinking, transparency, social responsibility and environmental 
protection are guiding principles for our daily activities. 

As an international company, we take the Sustainable Development Goals (SDGs) of 
the United Nations, the European Green Deal and the fundamental labour standards 
of the International Labour Organization (ILO) as the basis for our actions and our 
cooperation with partners worldwide. 
We also voluntarily comply with the EU Corporate Sustainability Reporting Directive 
(CSRD) and the German Supply Chain Sustainability Act (LkSG). 

We see it as our duty to act in a socially and environmentally responsible manner 
and to set a good example. 
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Aim and purpose of this Code of Conduct 

The aim of this Code of Conduct is to define clear standards for responsible behaviour 
and ethical business practices and thus ensure that our business activities are based on 
integrity, sustainability and social responsibility. This Code serves as a guideline 
for all employees, partners and stakeholders in fulfilling our ethical and legal obligations. 

The purpose of the Code of Conduct is to: 

 ensure ethical and responsible behaviour: We are committed to upholding high 
ethical standards and promote business conduct that goes beyond legal 
requirements. 

 promote sustainability: In line with the SDGs and ILO standards, we design our 
processes and supply chains in such a way that they protect the environment and 
strengthen social responsibility. 

 build trust in the supply chain and with stakeholders: We want to build a long-
term relationship of trust with our customers, suppliers, employees and society by 
acting transparently and reliably and disclosing our business practices. 

With this Code, we reaffirm our commitment to operating as a responsible company and 
lay the foundations for sustainable decisions that benefit both the company and society. 
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Responsibility towards our Employees 

Our success is based on a committed team that works in a safe, fair and respectful 
working environment. In our global operations, compliance with the ILO core labour 
standards is a must, especially in the procurement and processing of sensitive raw 
materials. 

Working Conditions and Labour Law  

 Fair wages are paid for all genders in all areas and overtime is recorded and 
compensated 

 Required work equipment is provided and does not have to be carried by the 
participants themselves. 

 We reject child labour in any form and are committed to complying with international 
standards. The employment of children (under the age of 15) is prohibited. Young 
people (under the age of 18) may only carry out activities that are suitable for them. 

 Forced labour and any form of unfree labor have no place in our company or in our 
supply chains. We are committed to the complete rejection of all practices based on 
coercion, deception or exploitation. 

 We guarantee that all employees have the right to join trade unions or elect their 
own representatives without fear of reprisals or discrimination. We support an open 
dialoug between company management and employee representatives to ensure 
fair working conditions and transparent communication 

 Equal Rights  

 Discrimination within the BMP Group is 
not tolerated, including in particular 
o Gender: The same rights and 

obligations apply, regardless of a 
person's biological sex or gender 
identity. 

o Age: Whether young or old - no age 
group is disadvantaged. Rather, we 
see the combination of fresh ideas 
and experience as a basis for 
success. 

o Religion: Private faith may be freely practiced as long as it does not negatively 
affect one's ability to conduct business. Religious symbols are not displayed. 

o Ethnic origin: We are proud of our team of people whose roots lie across the 
globe. Cultural diversity has become part of our identity. 

o Sexual orientation: Everyone's sexuality is tolerated and remains part of their 
private sphere at their own discretion. 

o Disability: People with any type or degree of disability are invited to become 
part of the team of the BMP Group. 
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 We promote an inclusive working culture that values diversity and equality. But we 
are always open to further development. 

Health and Safety 

 In view of the special challenges in logistics and storage of pharmaceutical and 
chemical substances, among others, we attach great importance to safe working 
conditions, trained personnel and compliance with all health and safety standards 

 Measures for prevention and risk minimization are part of our corporate culture and 
we are committed to the well-being of our employees. 

 The health of our employees is important to us - which is why the BMP Group 
supports them with a company-sponsored health and fitness programme. 

Data Protection and Confidentiality 

 The protection of our employees' personal data 
is important to us. We undertake to treat the 
data of all employees as strictly confidential 
and to consistently comply with the provisions 
of the German General Data Protection 
Regulation (DSGVO). 

 All employees are trained in the handling of 
sensitive data and thus create an awareness of 
data protection. When processing and storing 
data, we only work with service providers who also meet our data protection 
standards 

Responsibility towards the Environment 

As an international distributor of pharmaceutical and food raw materials, we recognize 
our responsibility to minimize the environmental impact of transport and packaging. In 
doing so, we are committed to the objectives of the European Green Deal, as formulated 
in the European environmental strategy. 

Conservation of Recources 

 We strive to procure and use raw materials in the most resource-efficient way 
possible and are expanding our processes in terms of efficiency and environmental 
friendliness. 
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Reduction of Waste and Emissions 

 By optimizing our transport routes and working commonly with more environmentally 
conscious logistics companies, we aim to reduce emissions in the global shipping 
of our products. 

 We are actively committed to minimizing the volume of waste, particularly hazardous 
goods and non-degradable materials, and to using sustainable disposal solutions. 

Sustainable Packaging  

 In order to reduce the environmental impact of our packaging, we will endeavour to 
design packaging that meets the requirements of reusability, recyclability and 
material efficiency, thereby promoting the implementation of the EU circular 
economy strategy. 

Responsibility towards our customers and business partners 

Our customers, who rely on our products, expect the highest quality and safety. 

Product Safety and Quality 

 Quality assurance is essential for us. Our certified quality management system is 
therefore subject to a regular monitoring and improvement process. 

 Our products and supply chains are regularly monitored to ensure complete 
traceability and safety. We adapt our standards accordingly in the event of new 
regulations. 

Ethical Conduct  

 We work transparently and with integrity in all our business relationships. Bribery, 
corruption or the acceptance of advantages are not compatible with our core values 
and are strictly rejected. 
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 Our employees are made aware of the need to avoid potential conflicts of interest 
and uphold ethical standards. Violations against the Code of Conduct are 
consistently pursued. 

 We are committed to complying with the laws and regulations on combating money 
laundering and terrorism financing in all commercial transactions. 

 "Know Your Customer" applies to all of us, from inquiries to sales and beyond - 
which is why all employees are required to keep an eye on suspicious activities and 
report them immediately. 

Responsibility in the supply chain 

Our responsibility extends to the entire supply chain - from the raw material supplier to 
the delivery to the end customer. We expect our partners to comply with ILO standards 
and human rights due diligence obligations. 

 Due Diligence  

 We analyse and monitor risks in the supply 
chain in order to minimize potential negative 
impacts on human rights, the environment 
and working conditions. We endeavour to 
check our suppliers carefully, including social 
and environmental standards. 

 We require our suppliers to comply with the 
ILO core labour standards, prohibit child and 
forced labour and promote fair working 
conditions. 

Transparency and Traceability 

 We are committed to traceability and transparency along the supply chain for our 
products. This should give us and our customers the assurance that our products 
have been sourced ethically and sustainably. 

 Our partners are required to select their suppliers according to equivalent standards 
and to ensure that human rights and environmental standards are respected 
throughout their entire supply chain. 

Transparency and Communication 

As an international raw materials trader, we rely on open communication and 
cooperation. This applies both within the BMP Group and with our suppliers, customers, 
institutions and authorities. 
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Disclosure 

 We take feedback from customers and other stakeholders seriously and use it in 
order to continuously improve our processes. 

 When dealing with authorities, we are committed to openness and proactive 
communication, especially when it comes to compliance with legal and regulatory 
requirements. 

Internal Communication 

 All employees shall always be informed about our guidelines and measures, 
particularly in the areas of compliance and sustainability. It is our goal that all people 
in the BMP Group understand and actively implement our standards. 

 We promote awareness of ethical behaviour and sustainable practices in all areas 
of the BMP Group. 

Monitoring and continuous Improvement 

Our Code of Conduct is regularly reviewed 
and further developed to ensure the best 
possible standards at all times. 

Compliance and Monitoring  

 All employees and business partners are 
obliged to comply with the Code of 
Conduct. If a violation is detected, 
appropriate measures will be taken. 

Progress and Adaptation 

 As part of a continuous improvement process, we regularly adapt our standards to 
new developments and requirements. 

 We strive to continuously develop our business processes in accordance with 
national and EU law - always in line with the applicable sustainability standards. 

The BMP Group is committed to maintaining high ethical and sustainable standards that 
go beyond the legal requirements. We strive to have a positive impact on our customers, 
employees, society and the environment and to contribute to achieving the Sustainable 
Development Goals through our responsible actions. 

BMP - THE HEALTH-INGREDIENT GROUP - describes our task and mission in a 
compact way. 

Norderstedt, February 2025 


